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AMBASSADE

DE FRANCE

AUX ETATS-UNIS
Liberté

Egalité

Fraternité

Who we are, what we do

Promote French higher education abroad

Advise American universities to help develop or create new partnerships with France
Keep students and institutions informed about the programs offered by the French

government for Franco-American exchanges
Support our alumni network

Benoit Labat

Higher Education and French Language
Attaché

Los Angeles

Lucille Delbecchi
Higher Education Program Officer
San Francisco
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CAMPUS
FRANCE

—— ETATS-UNIS —

https://frenchhighereducation.org/
https://www.usa.campusfrance.org/

O Campus France USA

'@l @CampusFranceUSA



https://frenchhighereducation.org/
https://www.usa.campusfrance.org/
https://www.facebook.com/cf.USA.official/
https://www.instagram.com/campusfranceusa/

WHO WE ARE

Campus France USA is a service

provided by the French Embassy:

+ To help students who want to have an
academic experience in France

Campus France USA also
coordinates the compulsory pre-

visa application (for stays longer than 1 5’ OOO

3 months)

American students are
helped by Campus France
everyyear
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MOVIE THEATERS

1,500

FESTIVALS






STUDY ABROAD
IN FRANCE

Experience French culture, expand your
worldview, and establish lifelong affinity for

international connections

Should we also talk about...
v High quality education

325’000 v Affordable and efficient healthcare

system

international students
study in France on average
each year




STUDY ABROAD
IN FRANCE

17, 500 France is the 3rd most popular non-

American students studied in English study abroad destination
FETUES () ML B S 2 T for American students (after Italy and
8,200
)4
of them stay in France more
than 3 months
CAMPUS o%%
FRANCE a9g920a



STUDY ABROAD
IN FRANCE

Possible destinations for Cal Poly students:

- Aix-en-Provence
- Lyon

- Paris

- Sophia-Antipolis
- Toulouse



https://abroad.calpoly.edu/index.cfm?FuseAction=Programs.SearchResults&Sort=Program_Name&Order=desc&program_type_id=1&pc=France%7F&program_active=1&requiredminimumtofindismeet=0&partner_id=ANY&

Graduate school in France

Accessible to Americans with a bachelor’'s degree

Very affordable: low tuition and reasonable costs of living
Many degrees are taught completely in English”

Allows graduates to stay in France to find a job afterwards
Apply through the Etudes en France website

~ https.//taughtie.campusfrance.org/tiesearch/#/catalog


https://www.campusfrance.org/en/how-to-find-work-France
https://www.usa.campusfrance.org/application-overview
https://taughtie.campusfrance.org/tiesearch/

\

a
: Q v )
-~ - ‘l .' B \\\
: s

”~

=) \
. /2 COST s
9 of studying in France




ALL STUDFNTS

NATIONAL ONES!

DIPLOME




DEGREES & TUITION FEES (per year)

If not waived, the fees
will be a maximum

of 2,770 euros per year
at the Licence level
3,770 euros per year at
the Master’s level

380 euros per year at
the Doctoral level

16 000 €

14 000 €

12 000 €

10 000 €

8 000 €

6 000 €

4000 €

2000 €

0€

170 €

Bachelor

¥
CAMPUS _@0¢
FRANCE 494929,

Master

243 €

PhD

380 €



Rest of

Cost of living per month|Paris France
Housing + utilities $800 $500
Food $350 $300
Cultural and social $150 $100
activities

Transportation $50 $40
TOTAL per month $1,350 $940
TOTAL per academic |$13,500 $9,400

year (10 months)




TOOLS

+ Short and summer programs
http://ecolesdete.campusfrance.or

+ Programs taught in English
http://taughtie.campusfrance.or

+/ Bachelor and Master’s degrees
http://cataloguelm.campusfrance.or

v Research internships, PhD and PostDoc
https: : : hd/offers
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http://ecolesdete.campusfrance.org/
http://taughtie.campusfrance.org/
http://cataloguelm.campusfrance.org/
https://doctorat.campusfrance.org/phd/offers

TOOLS

Scholarships and grants for students
http://campusbourses.campusfrance.or

Fulbright: master's programs,
teaching assistantship, independent study



http://campusbourses.campusfrance.org/
https://us.fulbrightonline.org/countries/europe-and-eurasia/france

France on Campus Awards

o Eligibility: the award is open to any student
organization affiliated with an American higher-
education institution

o Awards: 15t Prize $2000, 2" Prize $1000
and3'@ Prize $500, +a subscription to TV5
Monde.

e Mentorship from a representative of the Cultural
Services of the French Embassy to implement
the project

o Application Period: December 1st, 2021 /Project
Implementation: February-June

More information here



https://frenchhighereducation.org/grants-and-programs/5900-france-campus-awards

Teaching Assistant Program in France (TAPIF)

F RA N C E e 1500 positions offered to Americans

EDUCATION oo
INTERNATIONAL o 7 months in France, teaching English in

elementary and secondary schools

e Across France, and its overseas
territories as well: French
Guiana, Guadeloupe, Martinique, la
Reunion in the Indian Ocean...

o https://www.tapif.org/



https://www.tapif.org/

Chatearbriand

relowshipProgam | h@ Chateaubriand Fellowship
Program

FELLOWS

o PhD studentswho would like to stay in France for research

e Enrolledin a US university (no need for US citizenship)

e 41to 8 month stays

THE GRANT
e €1500 per month

« Roundtrip to France o
e Health insurance during your stay
o Deadline to apply: January 14, 2022

Contact: Vincent Michelot, Anna Malan Website


https://www.chateaubriand-fellowship.org/
https://frenchhighereducation.org/grants-and-programs/5894-chateaubriand-hss-fellowship-program
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Simone de Beauvoir
Le deuxieme

* essais
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BASIS OF THE MAGNIFICENT THEATER MUSICAL

With a New Afterword by Chris Bohjalian
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MAKING LANGUAGES OUR BUSINESS:

ADDRESSING FOREIGN LANGUAGE DEMAND AMONG U.S.
EMPLOYERS

ACTFL and its Lead with Languages campaign, with the support of Pearson LLC and
Language Testing International, commissioned Ipsos Public Affairs to conduct a survey of
1,200 U.S. employers, and the resulting 2019 report indicates an urgent and growing
demand for language skills in the workplace. The report also suggests seven actionable
recommendations that U.S. businesses may employ to fully leverage their employees’

language assets and to contribute to fostering a robust future multilingual workforce to better
thrive in our global economy.

Read more #

Mabing Largeeges Uur Beaimeax

Date: Tuesday, May 21, 2019

°I\lnn LT'_:E_ o .

https://www.leadwithlanguages.org/wp-
content/uploads/MakingLanquagesOurBusiness FullReport.pdf



https://www.leadwithlanguages.org/why-learn-languages/top-ten-reasons-to-learn-languages/
https://www.leadwithlanguages.org/wp-content/uploads/MakingLanguagesOurBusiness_FullReport.pdf
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1. Customer service

& &

3. Marketing 4. Management

with greatest foreign language skills need

el

2. Sales

%

5.1

The Foreign Language
Skills Gap*

0
ccﬁi«l 1in3

ts a language skills gap

p‘P(O*'lm4 |

lack of foreign language skills

*A foreign language sioffs gap occurs
when an employer has foreign language
needs that are not currently met by #s
empioydes




y
What Foreign Languages Mean for U.S. Employers

0 Most In-Demand Foreign Languages

9 'I O Reported by U.S. Employers
out of | |
rely on employees with e Spanish

language skills other than English “aiss Chinese
22%
17% e

56% (/=

say their foreign language demand
will increase in the next five years




U.S. Employers’ Domestic and
International Foreign Language Needs

18%
\
3%

B Domestic Only

B Mostly Domestic

W Equally

B Mostly International

International Only

Demand for Specific Foreign Languages, by U.S.
Employers with Domestic-Only vs. International
Foreign Language Needs
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[l Have domestic-only needs

B Have at least some
international needs

Spanish
Chinese
French
German
Arabic
Russian
Japanese
Italian
Korean
Hindi
Other

Portuguese
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TRADE RELATIONSHIP

2020 ECONOMIC REPORT

== $139 billion +36% 780,000

Trade increase Jobs created o2 5n

u -
é +7.7% over 2018

$5.4 billion  ZZ
#1

main source




CALIFORNIA ™
& France

@ » 97,300

L] Jobs created

$7.8 billion

9§8%‘

o @ FDI projects

CALIFORNIA EXPORTS TO FRANCE
$2.9 billion

3. 3 g
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7.5 'gi.‘;'é S0 BE
24% = 219888 1% 10% 9% 7% 7% 11%
CALIFORNIA IMPORTS FROM FRANCE
$4 .8 billion




STUDY FRENCH
AT AN ALLIANCE
FRANCAISE

- Renowned language schools

- Network has existed since 1883

- All across France (and the world)

- Internationally recognized qualifications



https://af-france.fr/en/

Ways to stay in touch with French culture:

e Follow us on social media
e Attend events organized by Villa San Francisco - Villa

Albertine
o Check out the map of French stores, restaurants and

places on the Mapstr app

France in San Fran.. X

© 2w
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https://www.villasanfrancisco.org/
https://villa-albertine.org/
https://web.mapstr.com/?mapId=ENvPfxQHlU

Let's keep in touch!

You can send your guestions or comments to
* benoit.labat@frenchculture.org
* lucille.delbecchi@frenchculture.org



mailto:benoit.labat@frenchculture.org
mailto:lucille.delbecchi@frenchculture.org




