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ALEXIS HEALEY THE DESIGN PROCESS
ABOUT ME GOALS

Themain goalforthis projectwasto createanicon thatrepresents
HVAC&R fully and can be easily understood. The icon had to
remain within the Cal Poly marketing parameters. This added

many limitations in regards to design color and fonts.

Secondary
to understand what HVAC&R embodies and how to effectively ﬁ * @ (' ‘
represent it.

As a Graphic Communication major working on a Mechanical
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DESIGN & REVISE

The majority of the project timeline was dedicated to designing T
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Engineering related project, it was really important to take time

the icon. Many different drafts were created, as well as countless T Ty
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variations. The goal for the icon was to look unique, yet also P — Bowron
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simple. I ended up making the shape of the logo mimic a fan,
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HVAC&R

with six separate white icons representing different specialties
of HVAC&R on each blade. The final icon is displayed in bottom
right corner.

FINALIZE & SHARE

Once it was narrowed down to one single icon, it was time to
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revise and perfect it. Afterwards, my mentor and I met with the
Cal Poly marketing team to make sure the icon remains within
the university standards. Finally, I presented the new design to
the Mechanical Engineeringboard. Nowwe are in the process of

getting marketing items made with the new icon for HVAC&R’s
event in the Spring. Past icon New icon




