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Why Honey Matters! 
 
 
 

 
 
 
 
October 21, 2017 

TOPICS FOR DISCUSSION 

  Why do honey sales matter?  
  An overview of shoppers buying 
 
 

 
  Food Safety Modernization Act (FSMA)  
 What is it and why 
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SHOPPERS ARE BUYING MORE HONEY 
A SHIFT IN CONSUMERS BUYING 

HONEY IS A $589MM CATEGORY 
STEADY GROWTH 

Source:  Nielsen Scantrak – Answers on Demand Core, xAOC + Convenience (C’12, C’13, C’14, C’15, 52 Weeks Ending 12/3/16 
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HONEY IS THE 11TH FASTEST DRY GROCERY CATEGORY 
OUTPERFORMING THE GROCERY DEPT IN $ GROWTH (+1.2%) 

Source:  Nielsen Scantrak – Answers on Demand Core, xAOC + Convenience  52 Weeks Ending 12/3/16 AOD 

57,000 NEW HOUSEHOLDS BUY THE CATEGORY 
MORE HOUSEHOLDS PURCHASING MORE FREQUENTLY 

Source:  Nielsen Homescan 2016 
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HOWEVER, HONEY AWARENESS IS STILL LOW 
UNADIDED VERSUS AIDED AWARENESS 

Source:  National Honey Board Consumer A&U 2017  

SWEETENER FAMILIARITY (AIDED) 
HONEY IS SECOND MOST COMMONLY USED SWEETENER 

Source:  National Honey Board Consumer A&U 2017  
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HONEY IS THE 2ND MOST PREFERRED SWEETENER 
WHICH IS YOUR FAVORITE SWEETENER? 

Source:  National Honey Board Consumer A&U 2017  

MILLENNIALS HIGHER PREFERENCE FOR HONEY 
LITTLE DIFFERENCE BETWEEN GENDER 

Source:  National Honey Board Consumer A&U 2017  
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Source:  National Honey Board Consumer A&U 2017  

WHY THE SHIFT TO HONEY?  HEALTH AND WELLNESS 
BETTER FOR ME AND MY FAMILY 

HEALTH AND WELLNESS ATTITUDES 
STRONG TAILWINDS 

Source:  National Honey Board Consumer A&U 2017  



11/9/2017 

7 

HEALTHY CONSCIENCE SHOPPERS USE MORE 
HAVE A HIGHER HONEY CONSUMPTION 

Source:  National Honey Board Consumer A&U 2017  

HONEY GETS MOST CREDIT FOR BEING NATURAL 
UNPROCESSED, FLAVORFUL, AND FAMILIAR 

Source:  National Honey Board Consumer A&U 2017  
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SUGAR REMAINS HONEY’S MAIN COMPETITOR 
WHEN IT COMES TO PREFERRED SWEETENER ATTRIBUTES 

Source:  National Honey Board Consumer A&U 2017  

HONEY OUTPERFORMS SUGAR  
ON MOST NATURAL, HEALTHY ASPECTS 

Source:  National Honey Board Consumer A&U 2017  
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EATING THE SAME OR MORE HONEY 
CONSUMERS EXPECTING TO EAT SAME OR MORE NEXT YEAR 

Source:  National Honey Board Consumer A&U 2017  

HOWEVER, THERE ARE MANY BARRIERS  
IMPACTING FREQUENCY OF USAGE 

Source:  National Honey Board Consumer A&U 2017  
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LACK OF TOP-OF-MIND AWARENESS AND PRICE 
BARRIERS TO MORE FREQUENT CONSUMPTION 

Source:  National Honey Board Consumer A&U 2017  

SUGAR IS THE MOST COMMONLY CONSUMED 
FOLLOWED BY HONEY AND BROWN SUGAR 

Source:  National Honey Board Consumer A&U 2017  
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CONSUMERS AWARE OF DECLINING BEE POPULATION 
HOWEVER, FOOD SAFETY RANKS #1 WITH SUSTAINABLITY 

Source:  National Honey Board Consumer A&U 2017  


