TOPICS FOR DISCUSSION

s Why do honey sales matter?
An overview of shoppers buying

¢ Food Safety Modernizatio
What is it and why G I
Food Safety

o Modernization

[Fe
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SHOPPERS ARE BUYING MORE HONEY
A SHIFT IN CONSUMERS BUYING

RICE'S HONEY 371924

HONEY IS A $589MM CATEGORY
STEADY GROWTH
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HONEY IS THE 11™ FASTEST DRY GROCERY CATEGORY
OUTPERFORMING THE GROCERY DEPT IN S GROWTH (+1.2%)

% S Vol Growth

ac 'i"ll"\:v
90 84 80 ¢
I I 8 0 76 73 65 63 62 55 gy 4,
Y37 32 32 32 31 30
. Illllll EEEEEEER

10t in Unit Growth 72nd in Promo Activity [% 60t in Market Size ($)
S Any Promo]
[94 Categories in Grocery Department] 31st In Unit Price Growth

Source: Nielsen Scantrak — Answers on Demand Core, xAOC + Convenience 52 Weeks Ending 12/3/16 AOD
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57,000 NEW HOUSEHOLDS BUY THE CATEGORY
MORE HOUSEHOLDS PURCHASING MORE FREQUENTLY

(A O )
BUYING RATE
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HOWEVER, HONEY AWARENESS IS STILL LOW
UNADIDED VERSUS AIDED AWARENESS

Sweetener Awareness - Top 15 Unaided
mTotal Sample (n=2000)

Sugar (unspecified) 45%
Sweet 'N Low
Splenda |,

B e ———— ]

8%

Truvia I
AgavefAgave Nectar/Syrup I 7
Aspartame I -
NutraSweet NI -
Saccharin I <
Brown Sugar NN 3%
Corn Syrup I =%
Maple Syrup I 5%
Raw Sugar/Sugar in the raw I 5%

Source: National Honey Board Consumer A&U 2017
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SWEETENER FAMILIARITY (AIDED)
HONEY IS SECOND MOST COMMONLY USED SWEETENER

73%
57%
51%
“0% 36%
22% 22%
. . = —

Granulated Honey Brown sugar Maple syrup Non-calorie Other sugar Corn syrup Molasses  Agave nectar
sugar (or sweeteners  (lke Sugar in
white sugar) (like Splenda the Raw or
or Stevia) Turbinado)

Source: National Honey Board Consumer A&U 2017
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HONEY IS THE 2N° MOST PREFERRED SWEETENER
WHICH IS YOUR FAVORITE SWEETENER?

Granulated sugar (or white sugor) |, =7
[Horey I 2|
Non-calorie sweeteners (like Splenda or Stevia) [ NG 5
srown sugor | 5%

Maple Syrup  [INEEEEIN 5%

Other sugar (like Sugar in the Raw or o
Turbinado) _ 4%

Agave nectar [l 2%
Com syrup [l 1%

Molasses 0

Source: National Honey Board Consumer A&U 2017
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MILLENNIALS HIGHER PREFERENCE FOR HONEY
LITTLE DIFFERENCE BETWEEN GENDER

Total Sample Men Women (TSLL;"\'E«S.) Aggsur;::(—hl.} (Agg.f.’?::;a) (A:Ielsu r;l:n)

’Lﬁ’t’:‘gﬁg&“‘g“’ for 37% %2 108 %2 108 97 100
Honey 2% 109 95 91 95 95
e o oy | mEN @
Brown sugar Q% m 100 89 m 56
Maple Syrup 40 160 ¢ 20

ther sugar r
the raw or t i

ve nectar
—ann

Source: National Honey Board Consumer A&U 2017
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WHY THE SHIFT TO HONEY? HEALTH AND WELLNESS
BETTER FOR ME AND MY FAMILY \

» Health and wellness is top of mind

+ Consumers more conscious of what they are eating

* Natural ingredients and clean labels driving choice

+ Sugar is the new enemy

+ Seeking natural, convenient, solutions that “taste good”

/b Motivations to use honey support market trends:
— Perceived to be “better for you”, considered “all
— natural”, and high usage versatility.

Source: National Honey Board Consumer A&U 2017
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HEALTH AND WELLNESS ATTITUDES
STRONG TAILWINDS

“I read the ingredient list first, looking for a short
list and recognizable ingredients. If that passes
the test, then | look at the calories, sugar and
sodium content.”

“Honey has benefits - no one ever talks about

the benefits of sugar.”
“I would never pour sugar on my oatmeal or
cereal. Honey is very different than sugar - it
is healthier, less processed, less refined and
tastes better.”

“I won'’t eat anything with high fructose corn syrup.”

Source: National Honey Board Consumer A&U 2017
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HEALTHY CONSCIENCE SHOPPERS USE MORE
HAVE A HIGHER HONEY CONSUMPTION

mTotal Sample mNatural Balancers
T6% 73% 70%
57% 59% o
s 9% .
40% 3% sy
28%
22% 2% 25% 2%
- “ -
Granulated sugar Honey Brown sugar Maple syrup Non-calorie Other sugar (like Corn syrup Molasses Agave nectar
(or white sugar) sweeteners (like Sugar in the Raw
Splenda or Stevia) or Turblnado)

Source: National Honey Board Consumer A&U 2017
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HONEY GETS MOST CREDIT FOR BEING NATURAL
UNPROCESSED, FLAVORFUL, AND FAMILIAR

Honey Fit with Key Attributes

% Selecting “Excellent”

Natural/unprocessed

51%
Flavorful | 50
Familiar | £ 07
Locally sourced/produced I L5
Healthy I 17
Organic I L0
Has a clean ingredient label GG 2
Comforting NG -
Something everyone would enjoy I 30
Semething you had on hand I 7
Versatile G S5
Convenient  INEEEEEEGEG_—
GMO free I
A good source of vitamins I 52
Gives you energy I C27
A good value I 057
Low in calories  IEEG—_— 157
Something new G 157

Source: National Honey Board Consumer A&U 2017
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SUGAR REMAINS HONEY’S MAIN COMPETITOR

WHEN IT COMES TO PREFERRED SWEETENER ATTRIBUTES

a . a
crpted] b T sl woney [ s [ etawes | 25

[Flavorful 8% 5% & %
good value 8% % 9% z 4

[something everyone would enjoy B% 28% |I %

-onvenient &% 15% 8% 2 [

Healthy 15% B%

omething you had on hand 2% 2% 2

[Versatile nx 26% || 2 %

[Familiar 9% 2% F 2 g

INatural/unprocessed % 5 0% 8

Has a clean ingredient label 15% 3 13% o

Low in calories &% 4% 20% 2 &% 3

[Comforting 23% 13% 7% 3 3% B%

[GMO free 12% 5% 6% 3 4% 7

[Gives you energy _ ok 7% 33% 3 7% 3

[A good source of vitamins &% & &% 8% 6% 8

[Organic 7% 43 7% 3 & B% 8%

lLocally sourced/produced 3 Iz 5 7 % 0%

[Something new 5% % % 0% ;

| .

Source: National Honey Board Consumer A&U 2017

HONEY OUTPERFORMS SUGAR

ON MOST NATURAL, HEALTHY ASPECTS

RICE'S HONEY #1924

Flavorful

A good value

Something everyone would enjoy
Convenient

Healthy

Something you had on hand
Natural/unprocessed
Familiar

Versatile

Has a clean ingredient label
Low in calories

Comforting

Gives you energy

GMO free

A good source of vitamins
Qrganic

Locally sourced/produced
Something new

Fit Gap: Honey vs. Sugar, Sorted in Order of Importance
Gap on Top Box Rating (Excellent)
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Source: National Honey Board Consumer A&U 2017
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EATING THE SAME OR MORE HONEY
CONSUMERS EXPECTING TO EAT SAME OR MORE NEXT YEAR

Next year, do you plan to change how much honey you are eating?
(Total Sample)

Total Sample

o,
mYes, | will eat more honey in the next year 26£
69%
m | will eat the same about of honey | eat now
o
5%

ENo, | will eat less honey than | eat now

Net Positive:

21%

24 Next year, do you plan to change how much honey you are eating?

Source: National Honey Board Consumer A&U 2017
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HOWEVER, THERE ARE MANY BARRIERS
IMPACTING FREQUENCY OF USAGE

+ Price/value

+ Perception consume enough honey
« Not “top of mind”

« Not enough variety

« Not convenient

These are real consumer concerns - understanding
these barriers in more depth, in context, will unlock
growth opportunities.

Source: National Honey Board Consumer A&U 2017
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LACK OF TOP-OF-MIND AWARENESS AND PRICE
BARRIERS TO MORE FREQUENT CONSUMPTION

| already eat enough honey / it would be hard for me to eat more _ 21%

I

| don't like the taste

—
Honey is too high in carbohydrates 6%

Source: National Honey Board Consumer A&U 2017
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SUGAR IS THE MOST COMMONLY CONSUMED
FOLLOWED BY HONEY AND BROWN SUGAR

How often do you eat the following sweeteners, either by themselves or in other foods
or beverages?
Total Sample (n=2000)

W More than once/day mEvery day B Several times/week M Several times/month

Brown sugar Non-calorle Maple syrup Corn syrup Other sugar (ke Agave nectar Molasses

Granulated sugar
(or white sugar) sweeteners (like Sugar in the Raw or
Splenda or Stevia) Turbinado)

Source: National Honey Board Consumer A&U 2017
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CONSUMERS AWARE OF DECLINING BEE POPULATION
HOWEVER, FOOD SAFETY RANKS #1 WITH SUSTAINABLITY

Awareness of..
(N=2,000, Total Sample)

Declining honey bee population

Concern with Sustainability Topics
{N=2000, Total Sample)

mVery Concerned mSomewhat Concerned
mYes

ENo Food safety

Farming chemicals, pesticides, or chemical residue

Bees (ie, honey bee health, pollination, etc) 81%

Packaging that is recyclable or enviranmentally friendly

Local sourcing/farming {ie, how far does this food travel)

65%

Carbon footprint

Qrganic or made with organic ingredients

Social responsibility (e, a percentage of proceeds donated fo
cause)

GMOs 60%

Source: National Honey Board Consumer A&U 2017
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