
AGRIBUSINESS
D E P A R T M E N T

OVERVIEW
Cal Poly’s Agribusiness Department is a leading, dynamic and entrepreneurial agribusiness pro-
gram providing applied business education for careers in the global food industry. The program 
emphasizes management preparation for careers in agribusiness as part of the world’s food system, 
with emphasis on marketing strategy, retail and supply chain management, finance and operations.
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STUDENT IMPACT

Through the Agribusiness Management Club, I have been 
able to network with industry professionals and expand 
my knowledge of the opportunities that the agricultural 
industry has to offer. It has even helped me land internships 
with the J.M. Smucker Company and Farm Credit West, 
where I can apply what I’ve learned in the classroom 
directly to the industry.”

ANDREW ARROYO, agricultural business major

THE AGRIBUSINESS INDUSTRY EMPLOYS ONE-FOURTH OF 
THE U.S. LABOR FORCE.
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DEPARTMENT HIGHLIGHTS

Students are exposed to the agriculture 
world’s dynamic environmental, politi-
cal, economic and social scenarios. With  
Cal Poly’s state-of-the-art technology and 
famed Learn by Doing experiential educa-
tion, students gain exceptional interper-
sonal, communication, critical thinking, 
problem-solving, and applied business skills 
— all prerequisites to successful careers in a 
variety of fields spanning the entire interna-
tional arena.

The Agribusiness Department is engaged in 
teaching, research, outreach and service, 
and students are involved in each and every 
facet. The department fosters robust part-
nerships with agribusiness firms, allied busi-
nesses and alumni, ensuring students are 
exposed to real-world issues and gain a keen 
awareness of the social and environmental 
context for agribusiness. Students gain ad-
ditional awareness by participating in inter-
national experiences, internships, field trips 
and club activities.

ON THE JOB
C A R E E R S
Accountant

Business developer

Chain sales merchandiser

Core technology consultant

Credit analyst

Financial analyst

Financial associate

Marketing coordinator

Sales representative

T O P  E M P L O Y E R S

Adobe

E. & J. Gallo Winery

Southern Glazer’s Wine and Spirits

Oracle

SunFed Ranch

Taylor Farms

STUDENT CLUBS 
Agribusiness Management/

National Agri-Marketing 
Association Club (ABM/NAMA)

AG SHOWCASE
Each winter quarter, in the first few weeks of winter quarter, the Agribusiness Management 
Club hosts the Ag Showcase, the largest student-run career fair in the college. With nearly 
100 companies in attendance, students are given the opportunity to collaborate and network 
with industry professionals and representatives from a variety of fields. Not only are students 
provided with opportunities for internships and careers, but they exemplify Cal Poly’s Learn 
by Doing motto by displaying their readiness for a career in the industry.

TWELVE
The number of times that Cal Poly has won the National Agri-Marketing Association (NAMA) 
competition since the contest started (eight more times than any other university). Students 
have the opportunity to create and present a complete marketing plan for a new agricultural 
or food product. Being a part of the NAMA team exposes students to a rich and rewarding 
experience that takes learning out of the classroom and into a real-world environment where 
they are engaged and challenged.

CO N N E C T
805-756-5000
agb.calpoly.edu

/CALPOLY.CAFES 

@CALPOLY_CAFES 

@CALPOLY_CAFES

/CALPOLY_CAFES


